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Appointed by Coburn Optical 


Joseph R. McShane had been appointed vice pres- 
ident of Sales and Marketing of Coburn Optical 
Products, Inc. as announced by Tom Coburn, pres- 
ident. 

McShane will assume all marketing and sales 


JOSEPH R. McSHANE 


responsibilities for the company’s lens line, both 
glass and hard resin. He leaves a successful ac- 
tivity as a manufacturer’s representative in the 
Midwest region, representing various companies 
including Silor Optical Company, Vista Lens Cor- 
poration and Sadler Brothers. 

McShane entered the opthalmic field with 
Bausch & Lomb Optical Company in New York 
City. He received his education at Fordham Uni- 
versity and served in the U.S. Naval Air corps. 


New Product from Continuous Curve 


Don Brucker, president of Continuous Curve Con- 
tact Lenses, Inc., announced the development of 
the Hydroform Stage, a new device to increase 
accuracy and reduce the time necessary to make 
base curve measurements on a radiuscope-type 
contact lens instrument. 

The Hydroform Stage incorporates a hydro- 
philic material to assure a continuously hydrated 
holder for the contact lens, eliminating the need 
to add water for lens measurements. The Hydro- 
form Stage removes the air-lens contact problem 
and reduces the time to locate and zero the instru- 
ment for a given lens, increasing efficiency as well 
as accuracy in contact lens measurements, 
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Appointed by Bausch & Lomb 


William J. Johnson has been promoted to manager 
of continuing education in the Soflens Division 
of Bausch & Lomb, Inc. according to John R. 
Williams, division vice president of marketing. 
Johnson, previously district manager for the 
division’s southwestern sales area, is responsible 
for planning, developing and implementing train- 


WILLIAM J. JOHNSON 


ing programs to improve sales and managerial 
skills of Soflens sales personnel. 

A graduate of Norwich University, he joined 
Bausch & Lomb in July, 1971 after a year with 
Hoffman-LaRoche, Inc., as a pharmaceutical 
salesman. 


House of Vision Sales and Earnings 


The House of Vision, Inc., reported sales and 
earnings results for the third quarter and nine 
months ended Sept. 30, 1973. 

Third quarter sales increased to $7,167,655 
compared with third-quarter 1972 sales of $6,515,- 
462. Net earnings amounted to $107,838, equal to 
9¢ per share on 1,241,159 average shares out- 
standing, compared with $235,290, and 19¢ per 
share on 1,240,592 average shares outstanding for 
the year ago period. 

For the nine months ended Sept. 30, 1973, House 
of Vision sales amounted to $20,842,969, compared 
with $19,838,298 last year. Net earnings in the 
first nine months were $541,335, equal to 44¢ per 
share, as against $681,025, and 55¢ per share for 
the first nine months of 1972. 
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